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PORTFOLIO



FOUNDATION FOR METROWEST
DIGITAL ANNUAL REVIEW



MBCA 
IMAGE STRATEGY & SOCIAL MEDIA CAMPAIGN



ST. REGIS HOTELS 
MOBILE APP & LANDING PAGE



VITA DESIGN GROUP
ONLINE MARKETING STRATEGY & EXECUTI



CACACE, TUSCH & SANTAGATA 
WEBSITE DESIGN & DEVELOPMENT



FAIRFIELD COUNTY’S COMMUNITY FOUNDATION 
WEBSITE DESIGN & DEVELOPMENT



FAIRFIELD COUNTY’S COMMUNITY FOUNDATION
FUTURE SOCIETY BROCHURE



88.9FM WERS 
USER EXPERIENCE DESIGN & DEVELOPMENT
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GROTON PARKS & RECREATION 

FOUR PILLARS

We support health and wellbeing in the community through 
low-cost, inclusive programming for all ages, a system of 
parks and trails that support active lifestyles, and essential 
services like health screenings and affordable meals.

We bring money into the community through recreational 
programs, park visitors and special events that both serve 
residents and draw people from surrounding areas. 

As a steward of Groton’s parks, trails and public beaches, 
we are committed to conserving natural resources through 
tree care, trail maintenance and best practices in the 
management of open spaces and coastal resources.

We work with community partners to identify need, 
reach those who can benefit from our services and 
grow a financial aid program to increase access to our 
programming. We also strive for inclusion by adapting 
activities and services, and providing accessible facilities.

HEALTH & WELLNESS

ECONOMIC DEVELOPMENT

CONSERVATION

SOCIAL EQUITY
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SAMPLES OF BRANDING COLLATERAL
The brand collateral is the collection of media used to promote and 
support Groton Parks and Recreation. The materials are tangible and 
represent the brand and are designed congruent with Groton Parks 
and Recreation’s core values and personality.

BRAND COLLATERAL 

PREMIUM ITEMS

FEBRUARY 7TH 2019

VERS. 1.0

GROTON PARKS & RECREATION 

IDENTITY GUIDELINES

GROTON PARKS & 
RECREATION 

LOGO & IDENTITY GUIDELINES



GIVE BACK YOGA 
BRANDING, COMMUNICATIONS & E-COMMERCE



ELEPHANT JOURNAL 
BRANDING, ICONOGRAPHY & USER EXPERIENCE



LULULEMON + GIVE BACK YOGA 
PROGRAM IDENTITY

TYPOGRAPHY

COLORS

Futura Bold -  headlines

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

Proxima Nova -  copy

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

RED
hex# f05348
C:0 M:83 Y:74 K:0 

DARK RED
hex# c4161c
C:0 M:100 Y:100 K:20 

BLACK
hex# 231f20
C:0 M:0 Y:0 K:100 

LIGHT GREY
hex# c7c8ca
C:0 M:0 Y:0 K:25 

DARK GREY
hex# 808285
C:0 M:0 Y:0 K:60 

branding guidelines

hello
The How Do I Serve?  

module is an online yoga 

service course presented 

by the Give Back Yoga 

Foundation.
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THANK YOU




